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The average primetime household rating of 
primary metered-market stations remained at 
1.7 for a sixth week in a row, despite strong 
competition from NBC’s Winter Olympics the 
last three days of the week. Primary stations in 
smaller metered markets (DMAs 26+) retained 
the highs of the previous week, averaging 1.6 
again, while stations in the ten largest markets 
and those in DMAs 11–25 slipped 0.1 to 1.5 and 
1.9, respectively. Only six stations attained 
averages at least half a point higher than their 
respective past-three-month averages; the 
greatest gain was of 0.7 to 2.4 by KPBS, San 
Diego,, which mostly followed the PBS feed. 
While the number of stations reaching the 2.0 
mark grew by one over the prior week, those 
reaching 2.5 decreased from seven to four: 
WNED, Buffalo, KAET, Phoenix, KETC, St. Louis 
and the usual leader KOPB, Portland, Oregon.

The 2006 Turin Winter Olympics on NBC 
haven’t so far attracted even as many view-
ers as the 1998 Nagano winter games, never 
mind Salt Lake City 2002. The latter had in 
their favor an American venue, largely live 
broadcasts, and a sense of patriotism follow-
ing the September 11th, 2001 attacks five 
months earlier. Friday night’s tape-delayed 
opening ceremony from Italy, which aired 8:
00–11:46pm ET or equivalent, attracted a 
12.8 household rating, 21 share (13.1/24 in 
primetime), and 22.8m average-minute US 
viewers, according to the Nielsen Television 
Index national sample, half the viewership 
of the same event from Salt Lake City, which 
was the highest of any Olympics opening with 
a 25.5 household rating, 45.6m viewers. The 
Nagano games’ 1998 debut, too, was higher at 
17.9/21. The actual competition that followed 
Saturday and Sunday was somewhat higher and 
NBC’s average household rating for all three 
days was 13.2, down 35% from the first three 
days of the Salt Lake City games and down 20% 
from the corresponding period of the Nagano 
Olympics.

While this relatively cool interest in the games 
has probably served to reduce the effect on 
PTV, it was not nil, and the weekly average 
was maintained thanks to improved ratings 
at the beginning of the week. Monday rose 
from 2.4 the previous week to 2.6 now, a third 
above the past year average and 24% up from 
the 2.1 level of Mondays in the past quarter. 
Antiques Roadshow continued a string of 
moderate-to-high ratings for its new shows, 
with a 3.6 average. Then, a new American 
Experience about Jesse James, at 2.5, became 
the highest-rated program in the series since 
the premiere of The Kennedys, part 1, in 
November 2003. An opportunity to hold a 
relatively large audience for another hour 
was lost, though, as the quarter-hour ratings 
rose from 2.4 to 2.8 before the show abruptly 
ended. Steady erosion, over at least the past 
decade and a half, of viewers’ willingness to 

grant PTV their first preference has made this 
back-loading pattern, in which viewing of the 
more popular programs peaks late or at the 
end, the rule rather than the exception. These 
programs could substantually increase PTV’s 
audience if lengthened; cutting them off after 
an hour is leaving, as it were, viewers on the 
table. Monday, this was true of both Antiques 
and Jesse James. Ten stations did well in the 
third hour anyway, however, by following the 
latter with a similarly themed special on Butch 
Cassidy. The third-hour feed was a biography 
of Dietrich Bonhöffer, a German theologian 
and member of the German Resistance during 
World War II, killed by the Nazis in the war’s 
final days. On just under half the primary sta-
tions, it averaged 1.4, as high as any stand-
alone feed program in the third Monday hour 
has earned in the last couple of years.

The 2.0 primetime average on Tuesday was a 
strong improvement over the 1.6 of the prior 
week, running 30% above average in the past 
quarter and 40% up from Tuesdays in the past 
year. A new Nova, The Perfect Corpse, on pre-
served prehistoric human cadavers, topped the 
1.8 series average with a 2.0 household rating. 
Was that a continuation of strong ratings for 
PTV anthropology programs or a reaction to 
the title, or both? Unlike most Novas, this one 
lacked a strong audience increase along the 
length of the show, suggesting that most of the 
tune-in happened at the start and, therefore, 
that the title was probably relatively signifi-
cant. Another program in which the title was 
likely even more of a motivator was the next 
one in the feed: Frontline’s Sex Slaves. At 2.5, 
it was the strongest Frontline since Novem-
ber 2004’s premiere of Is Wal-Mart Good for 
America? and the title-writing heir of a mid-
1980s Frontline hit, Death of a Porn Queen. 
The third-hour slot was filled by Independent 
Lens’s Negroes with Guns: Rob Williams and 
Black Power, whose 1.0 over 16 plays was 
above the 0.6 series season average. National 
Geographic’s Guns, Germs and Steel continued 
to repeat very well on ten stations.

The high 2.4 of the prior week could not be 
repeated this Wednesday despite similar 
programming. It earned 2.0, 43% above the 
past quarter average and 18% up from the 
much more successful past quarter, but these 
high numbers masked opportunities lost for 
lack of creative scheduling. The second part 
of America’s Ballroom Challenge would have 
clearly worked better if scheduled in a two-
hour block with part 1. That first hour, last 
Wednesday, was on a tear from 2.1 at its start 
to 2.9 when it abruptly ended. A week later, 
part 2 had to rebuild its audience, and previ-
ous crossover research suggests that in such 
once-a-week scheduling, only a minority of the 
viewers of each part also see the other one. 
This installment averaged 2.3, below the prior 
week’s 2.6 and only a tenth of a point above 
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Against Olympus
The first weekend of the Winter Olympics grazes 
PTV, but only lightly, leaving its average unchanged
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• Albuquerque 46 KNME ��� ���

• Atlanta 9 WGTV ��� ���

Atlanta 9 WPBA ��� ���

• Austin 53 KLRU ��� ���

• Baltimore 24 WMPB+ ��� ���

• Birmingham 40 WBIQ+ ��� ���

• Boston 5 WGBH ��� ���

Boston 5 WGBX ��� ���

• Buffalo 49 WNED ��� ���

• Charlotte 27 WTVI ��� ���

• Charlotte 27 WUNG+ ��� ���

• Chicago 3 WTTW ��� ���

• Cincinnati 34 WCET ��� ���

Cleveland 16 WEAO ��� ���

• Cleveland 16 WVIZ ��� ���

• Columbus 32 WOSU ��� ���

• Dallas-Ft Worth 7 KERA ��� ���

• Dayton 59 WPTD ��� ���

Denver 18 KBDI ��� ���

• Denver 18 KRMA ��� ���

• Detroit 11 WTVS ��� ���

• Fort Myers 66 WGCU ��� ���

• Greensboro 47 WUNL ��� ���

• Greenville 35 WRET+ ��� ���

Greenville 35 WUNF ��� ���

• Hartford-N Hvn 28 WEDH+ ��� ���

• Houston 10 KUHT ��� ���

• Indianapolis 25 WFYI ��� ���

• Jacksonville 52 WJCT ��� ���

• Kansas City 31 KCPT ��� ���

• Knoxville 58 WKOP+ ��� ���

• Las Vegas 48 KLVX ��� ���

• Los Angeles 2 KCET ��� ���

Los Angeles 2 KOCE ��� ���

• Louisville 50 WKMJ ��� ���

• Louisville 50 WKPC+ ��� ���

• Memphis 44 WKNO ��� ���

Miami 17 WLRN ��� ���

• Miami 17 WPBT ��� ���

• Milwaukee 33 WMVS ��� ���

Milwaukee 33 WMVT ��� ���

• Minneapolis-St Paul 15 KTCA ��� ���

Minneapolis-St Paul 15 KTCI ��� ���

• Nashville 30 WNPT ��� ���

• New Orleans 43 WYES

New York 1 WLIW ��� ���

• New York 1 WNET ��� ���

• Norfolk 42 WHRO ��� ���

• Oklahoma City 45 KETA+ ��� ���

Orlando 20 WCEU ��� ���

• Orlando 20 WMFE ��� ���

• Philadelphia 4 WHYY ��� ���

Philadelphia 4 WNJS+ ��� ���

• Phoenix 14 KAET ��� ���

• Pittsburgh 22 WQED ��� ���

• Portland, OR 23 KOPB ��� ���

• Providence 51 WSBE ��� ���

• Raleigh Durham 29 WUNC+ ��� ���

• Richmond 60 WCVE ��� ���

• Sacramento 19 KVIE ��� ���

Salt Lake City 36 KBYU ��� ���

• Salt Lake City 36 KUED ��� ���

• San Antonio 37 KLRN ��� ���

• San Diego 26 KPBS ��� ���

• San Francisco 6 KQED ��� ���

San Francisco 6 KTEH ��� ���

Seattle 13 KBTC+ ��� ���

• Seattle 13 KCTS ��� ���

• St Louis 21 KETC ��� ���

• Tampa 12 WEDU ��� ���

Tampa 12 WUSF ��� ���

• Tulsa 61 KOED+ ��� ���

• Washington 8 WETA ��� ���

• West Palm Beach 38 WXEL ��� ���

## #N/A ## #N/A �� ���

## #N/A ## #N/A �� ���

## #N/A ## #N/A �� ���

## #N/A ## #N/A �� ���

## #N/A ## #N/A �� ���

## #N/A ## #N/A �� ���
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avg avgClick for detail

NSI metered-market household AQH ratings. Secondary stations with three-
month or current average ratings of at least 0.5 (rounded) shown. Other 
stations, individual-date primetime, daytime and full-day averages are at
http://www.pubtv.net/forum/stationchart/station_avg_rtgs_2006-06.pdf

http://www.pubtv.net/forum/stationchart/station_avg_rtgs_2006-06.pdf
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PubTV Context is a weekly analysis 
of Public TV ratings and carriage. 
It’s based on the comprehensive 
data available to around 200 PubTV 
subscribers throughout the country 
on the Web at www.pubtv.net. For 
more information and to start your 
subscription, please call 1 407 521 
6966, email research@pubtv.net or 
write to P.O. Box 381, Winter Park, 
FL 32789. Please send comments 
to Executive Editor Lisa Schibley, 

context@pubtv.net.
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Children’s programs
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Primetime program avgs
More weekly reports at http://www.pubtv.net/forum/PTVweeklyreports.asp (subscribers only)

APT, NETA high carriage, all dayparts
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Ratings: Nielsen Station Index Metered-Market Service    Carriage: TV Guide

������������������ ��� ����
������������������� ��� ��
������������� ��� ��� ��
���������������������������������� ��
�������������������� ��� ��
�������������������� ��� ��
������������������������������������ ��
��������������������������� ��� ��
���������������� ��� ��
����������������������������� ��� ��
������������ ��� ��
��������� ������������ ��� ��
�� �������������������������� ��� ��
�������������������������������������� ��
������ �������������������� ��� ��
����� ����������������������������������� ��
�������������������������������������������������������������� ��
����� ������� ��� ��
���������� �������������������� ��� ��
����������������������������������������������� ��
�������������������� ��� ��
��������������������������� ��� ��
���������������� ��� ��
�������������������� ��� ��
���������������������������������������� ��
������������������������������������������� ��
���������������� ��� ��
���������������������������������������� ��
����������� ��� ��
����������������� ��� ��
��� ���������� ��� ��
��������������������� ��� ��
������������������ ��� ��
�������� ��� ��
��������������� ��� ��
������� ��� ��
������������� ��� ��

������������������� ��� ����
������������ ��� ��
����������� ��� ��
�������������������������������� ��� ��
��������������������������� ��� ��
����������������� ��� ��
������������������������� ��� ��
�������������������� ��� ��
��������������������������������� ��
������������������ ��� ��

Daytim
e high carriage, ratings

other recent Saturdays. It was 
enough to knock PTV’s Saturday 
use down to its 1.5 past-year 
level, 7% below the past quarter’s, 
but no farther. Comedies were at 
their normal undisturbed carriage 
level of an hour and a quarter, on 
average, per station. Keeping Up 
Appearances and Are You Being 
Served?, the two most popular 
Britcom series, ran at their normal 
levels after being slightly higher 
for weeks. Five more stations did 
well with Hitchcock’s North by 
Northwest, starring Cary Grant, 
presented by APT, and the night’s 
highest-rated program carried by 
five or more stations.

Sunday, the Olympics at 13.2/20 
beat ABC’s 11.3/17, but not by 
much, and ABC won the 18–49 
demo. Riding the huge audience 
delivered to it a week ago by lead-
in the Super Bowl, during which 
it also had a promo, ABC’s Grey’s 
Anatomy (15.4/24) beat its normal 
lead-in Desperate Housewives 
for the first time, by a household 
ratings point, while completing 
its cliffhanger, and beat the third 
primetime hour of the Olympics as 
well, by three points. The games 
peaked at 9:00pm at 14.7/21, 
barely edging out Housewives. The 
terrestrial commercial English-
language networks’ Sunday shares 
have been higher than normal on 
most recent weeks because of the 
NFL finals on Fox and ABC, and this 
Sunday’s 54 share was lower than 
that of most of those nights, and 
higher by fewer than ten points 
even when football wasn’t on. It 
should not be all that surprising, 
therefore, that there was little 
obvious damage to PTV. The night 
repeated the 1.3 average of the 
prior week, still 7% down from 
prevailing levels. A new Nature, 
True Adventures of the Ultimate 
Spider Hunter, may have been 
the most hurt by the competition, 
earning 1.3 relative to a season 
average of 1.8 and without as 
much attraction for second-chance 
viewers as most Nature programs 
offer (it started at 1.2 and rose 
only to 1.4 in the second half). 
Masterpiece Theatre with the 
fourth part of Bleak House actually 
improved slightly from the prior 
week. Although not quite to the 
levels of the first two episodes, it 
scored 1.5, at the series’ season 
average. Part three of the repeat 
of Six Wives of Henry VIII, on 
about half the primary stations, 
was also little damaged, at 1.1, 
only slightly down from the pre-
ceding episodes.

Bush seeks cuts
President Bush has proposed 
slashing the CPB’s federal ap-
propriation for fiscal 2007 from 
$400m to $346.5m, and zeroing 
out a further $65m for digital 
TV conversion and the costs of 
upgrading public broadcasting’s 
satellite interconnection system.

the nadir that the predecessor annual Championship Ball-
room Dancing reached in its last edition, in 2001. The last 
two hours of African American Lives also dropped quite a 
bit from the first two the previous week, from 2.5 to 1.9. 
Again, the show peaked before the end, but a little later, 
rising from 1.6 to a 1.8 plateau for the rest of the first 
hour, peaking at 2.2 half an hour later, and retreating to 
1.9 by the end.

Thursday continued to run above its prevailing levels, 15% 
above the quarter and year averages this week, at 1.5. 
This Old House and Antiques Roadshow, both in new epi-
sodes, are slightly above their season average, running at 
1.7 over 21 and 17 plays, respectively. National Geograph-
ic’s Whales in Crisis gave a moderate performance—by 
Thursday third-hour standards—with 0.9 in seven plays; 
its August premiere in Wednesday’s second hour scored 
1.3, rather low for the subject. Off the feed, America’s 
Ballroom Challenge did well on nine stations, and local 
shows did well as usual.

Friday night, the Winter Olympics opening ceremony 
hardly had an appreciable effect on PTV’s audience 
level. NBC’s Olympics dominated with nearly double the 
households of runner-up ABC (whose prime program was 
the Dancing with the Stars results show, 9.7/16), but still 
put the terrestrial commercial English-language networks’ 
total share at only 54, little more threatening than a 
typical Monday Night Football evening in that show’s 
final season, just past. The Olympics’ ratings peaked just 
slightly above the 22.8m viewer average, at 25.8m as 
the athletes started entering the stadium, 9:30–10:00pm 
ET. The ceremony got its best ratings in Salt Lake City 
(21.9/36), Minneapolis–St. Paul, Milwaukee, Cleveland and 
Denver. On PTV, current-affairs programming dominated 
many of the highest-rated plays, typically of Fridays, and 
both Washington Week and Now were at their 1.0 season 
averages. The finals of America’s Ballroom Challenge did 
well, by Friday standards, at 1.6 on nine stations.

The first night of Olympic competition averaged 13.2/22 
(23.8m viewers), the highest first Saturday of any non-
US-staged Olympics (winter or summer); Salt Lake City’s 
comparable day earned a 17.1 household rating. The 
combined share of the terrestrial commercial English-
language networks averaged 44, 10–15 points higher than 
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